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FOREWORD 

 

The Survey of Departing Visitors 2011 is the first in a series of publication on 

tourism statistics to be released by the Statistical Office of the Department of      

Economic Planning and Statistics in collaboration with the Turks and Caicos Islands 

(TCI) Tourist Board during the 2011 calendar year.  This is an integral part of the 

Departmentõs program to produce tourism statistics on the TCI as a core component 

of the national statistics. 

 

As tourism is a major economic activity in the TCI, there is also a need to  

address the balance in providing quality products and services available to tourists, 

forwarding the countryõs business and social development and preserving the natural 

beauty of the Islands.  It is in this area that statistical information plays a major role. 

 

This report intends to provide key players in the tourism industry with useful 

information in planning and program development for the best interest of the        

Islands.  This survey also provides data useful for marketing strategies and programs 

to evaluate the tourism product and for TCI to remain competitive. 

 

The report is a product of the efforts and contribution of several persons and 

institutions.  The Statistical Office acknowledges the support of the TCI Tourist 

Board and in particular Mr. Ralph Higgs, Ms Candesha Swann of the Grand Turk 

Office and Mrs. Nancy Missick-Rolle.  The kind cooperation of the Airport          

Authority led by Mr. John Smith and Ms Linda-Mae  Malcolm is greatly               

appreciated.  The commitment and unwavering support of the Head and Staff of the 

Department of Economic Planning and Statistics are recognized.  The data            

collection, preparation and report presentation could not have been accomplished 

without the  dedication and professionalism of the staff of the Statistics Office. 
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An Overview of the Turks and Caicos Islands  

 

The Turks and Caicos Islands lie between 21 and 22 degrees latitude, 575 miles south-
east of Miami, Florida, around 30 miles from the Bahamas and 100 miles north of the 
Dominican Republic. 
 
They consist of two groups of islands separated by a deep-water channel about 22 
miles wide with a depth of over 7,000 feet known as the Turks Island Passage. 
 
The Turks Islands lie to the east of the passage and include two inhabited islands, 
Grand Turk and Salt Cay, and six uninhabited Cays.  The Caicos Islands lie to the 
west of the passage and consist of six islands, four of which are inhabited.  The     
inhabited Islands are South, Middle and North Caicos and Providenciales with Mid-
dle Caicos being the largest.  The two uninhabited islands are East and West Caicos. 
 
The total land area of the Islands is 193 square miles or approximately 500 square 
kilometers.  Cockburn town is the capital of the Islands and is located in Grand 
Turk, the seat of Government.  Providenciales is the commercial capital and is the 
most populated of the islands. 
 
The Islands enjoy a subtropical climate with temperatures of around 77oF in the    
December to March period and 83oF during April to November.  Trade winds      
temper the higher temperatures making the climate comfortable for visitors.  Rainfall 
averages 25 inches per annum on the Turks Islands and around 40 inches on the   
Caicos Islands.  Humidity is 60%, relatively low for the Caribbean. 
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Survey of Departing Visitors 2011  

Tourism is an important industry in the 

Turks and Caicos Islands with considerable    

potential for growth and development. Its major 

benefit is that of revenue and employment    

generation. To help in maximizing these      

benefits, information about the industry must 

be available for planning and decision -making. 

The departing visitors survey has therefore been 

designed to capture some  of this information by 

visitors when they are about to leave the      

country.  

The Survey of Departing Visitors (SODV) 

was conducted by the Statistical Office of the 

Department of Economic Planning and Statistics 

in collaboration with the Turks and Caicos    

Islands Tourist Board.  This survey was         

administered in March 2011 at the Departure 

Lounge of the Providenciales International     

Airport.  This is the first quarterly survey to be 

conducted this year.  

 

 The Survey of Departing Visitors was   

developed to supplement the Tourism statistics 

provided by the Tourist Board.  It is designed to 

determine why visitors choose the country as 

their destination, if they spent any money, how 

much, what they spent that money on and 

whether the visit was up to their expectations. 

The survey data will provide  statistics on      

expenditure, characteristics of visit, visitors 

opinions and reactions to TCI tourism services 

will be provided on a more regular    basis.  The 

plan is to conduct this survey on a quarterly   

basis in succeeding years.   

Objective  

 The main objective of the SODV is to   

provide sample data for computing estimates of 

visitor expenditure in the Islands.  These       

statistics is a significant component of trade in 

services and is also an inflow in the Balance of 

Payments.  

 

Also, the survey aims to provide data on 

the profile, behavior patterns, opinions and   

reactions of visitors so as to inform marketing 

strategies and programs, to evaluate the tourism 

product, to monitor trends in the industry and 

to remain competitive.  

 

Scope and Coverage  

The surveyõs intent is to cover departing 

visitors who stayed within the Islands for the 

month of March 2011.  A person is considered a 

visitor if he/she travels to and stays in the      

Islands for not more than one consecutive year 

for leisure, business and other purposes, other 

than the exercise of an activity remunerated 

from within the TCI.  
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Survey Instrument  

 

A specially designed, pre -coded survey 

questionnaire was administered through personal 

interview method.  A training session was held be-

fore the start of data collection to ensure that all 

interviewers are fully conversant with the ques-

tionnaire and with basic interviewing techniques.  

 

 The questionnaire was divided into different 

sections.  These sections were arranged to provide 

data on:  

 The profile of the visitor as to country of 

usual residence, age, gender, visits to the Carib-

bean and to TCI, islands and places visited in TCI, 

purpose of visit and main source of information on 

visits.  

 

The behavioural and expenditure patterns such as 

travel packages, length of stay, amount and type of 

expenditure.  

 

 Opinions and reactions particularly on the 

factors considered in planning for the trip, time to 

decide and arrange for the trip, feeling of security 

in the Islands, level of satisfaction on certain Is-

land services, decision to return and to recom-

mend the Islands to other tourists.  

 

Data Collection  

 

The data collection was conducted during 

the week 15 -21 March 2011. This was to ensure 

an adequate representation of all flights departing 

from Providenciales.  

 

Only visitors fifteen years and over were 

interviewed.  In cases where persons were traveling 

together as a family or group, personal character-

istics were elicited from the respondent only.   

Expenditure data were obtained from the 

person identified as the Head, on behalf of the 

group.  The respondent was required to state the 

number of persons covered in the reported expendi-

ture.  In cases where persons in a group have sepa-

rate expenditure arrangements, these persons were 

required to complete individual questionnaires.  
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Data Processing  

 

The filled -out questionnaires were edited following an editing guideline to ensure      

completeness and accuracy of data.  Edited questionnaires were encoded and further        

processed for computations of indicators.  Software used were Access, and Excel for data   en-

try, processing and producing statistical tables.  

 

Survey Respondents Size  

 

 The interviews were administered to as many international visitors leaving the        

Providenciales International Airport over a one -week period in March 2011.  The survey       

respondents totalled 1,324 tourists and accounted for 3,883 tourists including their travel   

companions.   

 

Definition of Terms  

 

Visitor  ð referred to any person visiting a country other than where they normally reside, for 

not more than one year, and whose purpose of visit is leisure,  visiting friends and rela-

tives, business or other purposes, other than the exercise of an activity  remunerated 

from within the visited country.  (Caribbean Tourism Organization)  

 

Country of Usual Residence  ð referred to the country where the visitor resides and has lived 

there for most of the past year or 12 months, or has lived in that country for a shorter 

period and intends to return within 12 months.  

 

Persons ð referred to the number of persons traveling including the respondents.  

 

Person Nights ð referred to the number of nights stayed within the Islands multiplied by the 

number of persons traveling.  

 

Average Length of Stay ð referred to the average number of nights spent in the Islands.  

 

Average Expenditure Per Person Per day ð referred to the total expenditure divided by the total 

person nights.  

 

Total Expenditure ð referred to the total expenses incurred related to the visit to the Islands.  It 

includes both packaged and non -packaged items.  
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HIGHLIGHTS OF THE RESULTS 

 

The largest group of visitors was from the United States of America.  They 

accounted for 77.7% of   responding visitors and 76.9% of total visitors. 

The Islands were the preferred destination of tourists traveling with    their 

families.  About 50% visited with children/family and another 31% with 

their spouses/partner. 

There were about 77.2% first time visitors to the TCI and only 23.1% were 

first time visitors to the Caribbean region.  

Providenciales was the most frequented island with 97.7% of the visitors 

spending their visit on this  commercial center.  The leading most visited 

place was the Beaches Resort. 

The Islands were a favorite place for persons travelling on                            

vacation\pleasure (92.4%).  

Recommendation of friends/relatives (32.1%) was posted as the top source 

of information in planning the trip to the TCI.  Next major source was the     

internet (30.4%). 

Majority of the responding visitors did not travel on a package.  

The average length of stay in the TCI was about 7 nights and around 

$327.12 was the average daily expenditure per person. 

About $8.32 million was spent by responding visitors on this particular 

visit.  This accounted for $3.70 million in packaged expenditure and $4.62 

million in non -packaged expenses. 

45.3% of the responding visitors booked their vacation online/directly with 

an airline, 31% booked through a travel agent or tour operator and 20.5% 

booked online through a travel website.  
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HIGHLIGHTS OF THE RESULTS (Contôd) 

 

The factors considered with utmost importance in deciding visits were the 

beautiful beaches (53.0%), climate/weather (16.2%) and previous trips 

(11.4%). 

The majority of visitors (57.9%) took between 2 to 6 months to decide on 

their visit to the TCI.  

Visitors generally felt that the tourism services and product in the TCI was 

very good.  However, some expressed dissatisfaction with the level of      

souvenir purchases and the services of taxi/ hired cars.  

There was a strong willingness among visitors to return to the Islands and to       

recommend visit to TCI.  
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Table 1.  Total Responding Visitors and Travel Companions  
by Country of Usual Residence:  March 2011 

Country of Usual Residence 

Total Tourists 

Responding Visitors Responding Visitors and Travel  Companions 

Number % to Total  Number % to Total  
Total  1,324  100.0  3,883  100.0  

            

United States of America  1,029  77.7  2,987  76.9  

Canada 225  17.0  750  19.3  

Europe  42 3.2 90 2.3 

  France 8 0.6 15 0.4 

  Ireland 1 0.1 2 0.1 

  Italy 5 0.4 16 0.4 

  Germany 2 0.2 4 0.1 

  Spain 1 0.1 2 0.1 

  Switzerland 3 0.2 8 0.2 

  United Kingdom 21 1.6 42 1.1 

  Other Europe 1 0.1 1 0.0 

Caribbean  16 1.2 27 0.7 

  Bahamas 8 0.6 14 0.4 

  Barbados 1 0.1 1 0.0 

  Cayman Islands 1 0.1 1 0.0 

  Puerto Rico 2 0.2 4 0.1 

  Jamaica 3 0.2 6 0.2 

  Trinidad and Tobago 1 0.1 1 0.0 

Rest of the World  12 0.9 29 0.7 

  Uruguay 1 0.1 2 0.1 

  Phillipines 1 0.1 2 0.1 

  Lebanon 1 0.1 4 0.1 

  Israel 1 0.1 1 0.0 

  Costa Rica 1 0.1 6 0.2 

  Brazil 1 0.1 2 0.1 

  Bermuda 2 0.2 4 0.1 

  Austria 1 0.1 2 0.1 

  Argentina 3 0.2 6 0.2 
            

      

 

SECTION 1:  ñVISITS AND VISITORSò CHARACTERISTICS 

Country of Usual Residence 
 

The largest group of visitors to the Islands came 

from the United States of America.  They  accounted for 

77.7% of the responding visitors and about 76.9% of  

responding visitors and travel   companions. 

 

The seconding largest group of responding     

visitors (17.0%) came from Canada. About 3.2% of the 

visitors originated from Europe, particularly from the 

United Kingdom. Only 1.2% came from the Caribbean 

region.  

Chart 1. Percentage of Responding Visitors by 
Country of Usual Residence: March 2011. 

USA
78%

Caribbean
1%

Europe
3%

Canada
17%

Rest of World
1%
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Travel Party 
 

The Islands were a preferred place for tourists traveling with their family.  About 50% of the respond-

ing visitors were with children and family and       

another 31% visited with their spouse/partner.  

Those traveling alone comprised 7%, while those 

within group or friends accounted for 11%. 

 

Most of the Americans traveled with children or 

family (47.5) and spouses or partners (33.7%).  

 

More than seventy percent of the Canadians  

traveled with their family (71.4%) while nearly a 

quarter (21.4%) traveled with spouses or partners.  

The majority of the Caribbean residents (62.5%) traveled alone while those coming from the rest of 

the world either traveled with children/family (41.7%) or with spouse/partner (41.7%). 

 

 

Alone
7%

With Spouse/ 
Partner

31%

With Children/ 
Family

50%

Group or 
Friends

11%

Other
1%

Table 2.  Total Responding Visitors by Country of Usual Residence  

and Travel Party:  March 2011  

Country of Usual Residence Total 

Travel Party 

Alone 

With 

Spouse/ 

Partner 

With Children/ 

Family 

Group or 

Friends 
Other 

Total  1,324  91  417  664  140  11  

United States of America 1,029 69 347 489 114 10 

Canada 224 6 48 160 10 0 

Europe 42 6 17 6 12 1 

Caribbean 16 10 0 4 2 0 

Rest of the World 12 0 5 5 2 0 

Not reported 1 0 0 0 0 0 

Percent of Country Total (%) 100  6.9  31.5  50.2  10.6  0.8  

United States of America 100.0 6.7 33.7 47.5 11.1 1.0 

Canada 100.0 2.7 21.4 71.4 4.5 0.0 

Europe 100.0 14.3 40.5 14.3 28.6 2.4 

Caribbean 100.0 62.5 0.0 25.0 12.5 0.0 

Rest of the World 100.0 0.0 41.7 41.7 16.7 0.0 

       

      
Date Generated:  

18 April 2011  

 Chart 2. Percentage of Responding Visitors by  
Travel Party: March 2011  
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RESPONDING VISITORôS AGE GROUPING 
 

 

 

4.2 10.8 24.9 24.3 30.7 4.8 0.3
0.0
5.0

10.0
15.0
20.0
25.0
30.0
35.0 The Islands were a preferred/

favourable spot for  tourist between 

the ages of 30 to 64 years old. The  

largest group of responding visitors 

(30.7%) were between 50 to 64 years 

old. 24.9% of the responding visitors 

were between the ages of 30 to 39 years 

and 24.3% of responding visitors were 

between 40 to 49 years old. Less than 

5% of the responding visitors were   

under 20 years old. 

Age Group 

P
e

rc
e

n
t 

(%
) 

Chart 3. Total Respondent by Age Group:  
March 2011 

TABLE 3.  Total Respondents by Country of Usual Residence  
and Age Group:  March 2011 

Country of Usual Residence  Total  

Age Group  

Under 20 

yrs old  

20-29 yrs 

old  

30-39 yrs 

old  

40-49 yrs 

old  

50-64 yrs 

old  

65 yrs old 

and over  

Not      

Specified  

Total  1,324 55 143 330 322 406 64 4 

United States of America 1,029 45 131 248 226 322 54 3 

Canada 225 7 4 60 84 65 5 0 

Europe 42 2 5 16 8 9 2 0 

Caribbean 16 0 1 5 3 5 2 0 

Rest of the World 12 1 2 1 1 5 1 1 

Percent of Country Total 

(%) 
100.0 4.2 10.8 24.9 24.3 30.7 4.8 0.3 

United States of America 100.0 4.4 12.7 24.1 22.0 31.3 5.2 0.3 

Canada 100.0 3.1 1.8 26.7 37.3 28.9 2.2 0.0 

Europe 100.0 4.8 11.9 38.1 19.0 21.4 4.8 0.0 

Caribbean 100.0 0.0 6.3 31.3 18.8 31.3 12.5 0.0 

Rest of the World 
100.0 8.3 16.7 8.3 8.3 41.7 8.3 8.3 

       Date Generated:  March 2011 
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Visits to the Turks and Caicos Islands and the Caribbean 
Of the responding visitors 

64.5% indicated that this was their first 

time visiting the TCI.  This percentage 

reflects the overall percentage of the 

individual country groupings. More 

than 60% of the visitors from the USA, 

Canada, Europe and the rest of the 

world     indicated that this was their 

first time visiting the TCI. 

In contrast about 15.7% of the 

responding visitors   indicated that this 

was their first visit to the Caribbean. 

With the exception of visitors coming 

from the rest of the world, less than 

20% of all responding visitors from the 

other country groupings indicated that 

this was their first  time visiting a   

Caribbean island and their first time visiting the TCI.  Approximately 36% of all responding visitors returned to the 

Caribbean for 5 or more times.  

Among the nationalities, 15.6% Americans, 19% Europeans and 14.2% Canadians said that this was their 

first time visiting the Islands .  Evidently, only 6.3% of the Caribbean visitors were first time visitors to other Carib-

bean    countries. 

0
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USA Canada Europe Caribbean Rest of the 
World
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32

8
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50

First time visit to the Caribbean First time visit to the TCI

CHART 4. FIRST TIME  VISITORS TO THE  CARIBBEAN AND TCI  BY        

PERCENTAGE  OF COUNTRY TOTAL: MARCH 2011.  

TABLE 4.  Responding Visitors by Visits to the Caribbean and the TCI  
by Country of Usual Residence: March 2011 

(Percentage to Column Total) 

Visits 

TOTAL 

Country of Usual Residence 

USA Canada Europe Caribbean 
Rest of the 

World 

N=1324 N=1029 N=225 N=42 N=16 N=12 

Total (%) 100.0 100.0 100.0 100.0 100.0 100.0 
Visit to the TCI 

64.5 65.4 60.9 61.9 43.8 91.7  
First time visit 

  
              

Visits to Caribbean Islands             
First time visit 15.7 15.6 14.2 19.0 6.3 50.0 

Number of Previous Visits             
1 6.6 6.8 6.2 4.8 0.0 8.3 
2 10.5 10.3 12.4 11.9 0.0 0.0 
3 or 4 16.1 16.5 16.4 9.5 6.3 8.3 
5 or more 36.2 36.6 37.8 26.2 12.5 33.3 
Visits unspecified 15.0 14.1 12.9 28.6 75.0 0.0 

P
e

rc
e

n
t 

(%
) 

Country 
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Table 5.  Responding Visitors by Purpose of Visit  

and Country of Usual Residence:  March 2011 

(Percentage to Column Total) 
  

Purpose of Visit  
TOTAL 

Country of Usual Residence  

USA Canada  Europe  Caribbean  
Rest of the 

World  

1324  1029  225  42  16  12  

Total (%)  100.0  100.0  100.0  100.0  100.0  100.0  

              

Vacation/ Pleasure 92.4 93.2 95.6 85.7 25.0 75.0 

              

Business/ Conference 2.6 2.3 0.4 7.1 37.5 0.0 

              

Visiting Friend/Relatives 2.0 1.5 2.7 7.1 18.8 0.0 

              

Diving/ Water Sports 1.7 1.9 0.9 0.0 0.0 8.3 

              

Fishing 0.2 0.3 0.0 0.0 0.0 0.0 

              

Others 0.9 0.7 0.4 0.0 12.5 16.7 

              

Not reported 0.2 0.1 0.0 0.0 6.3 0.0 
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Chart 5. Responding Visitors by Country of Usual Residence and Purpose of Visit: March 2011 
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Main Source of Information in Planning the Trip 
 

Recommendation of friends/relatives (32.1%) was posted as the top source of information in planning the 

trip to the Islands.  This was especially true 

to those on vacation/ pleasure and on fam-

ily visits. This was also the top source of 

information for Americans, Canadians and 

visitors from the Caribbean.  

 

The next major source of informa-

tion was the internet(30.4%).  Surfing the 

internet proved to be a good medium to ad-

vertise what the Islands has to offer to visi-

tors.  This was followed by travel agents 

(7.9%). Most of the Europeans planned 

their trip through the help of the internet 

and on the advice of friends/   Relatives.  

Advertisements and Media Print 

were also an effective source of information.  About 12.9% of the responding visitors planned their visits through 

browsing travel brochures, viewing magazine or newspaper article and viewing magazine or newspaper advertise-

ments.   

0.0
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10.0
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25.0

30.0

35.0

40.0

45.0

Total USA Canada Europe Caribbean Rest of the 
World

Internet Advice from Friends/Relatives Travel Agent Others

Chart 6. Responding Visitors  by Main Source of Information in 
Planning the Trip and country of usual Residence: March 2011. 

 

Table 6.  Responding Visitors by Main Source of Information in Planning the Trip 
and Country of Usual Residence:  March 2011 

(Percentage to Column Total) 
       

Main Source of Information 
Total 

Country of Usual Residence 

USA Canada Europe Caribbean 
Rest of the 

World  
N=1324 N=1029 N=225 N=42 N=16 N=12 

Total (%)  100.0 100.0 100.0 100.0 100.0 100.0 

Internet 30.4  29.9  32.9  28.6  25.0  41.7  

Magazine Advertisement 3.5  3.3  4.0  7.1  0.0  0.0  

Magazine Article 4.1  4.4  3.1  4.8  0.0  0.0  

Newspaper Advertisement 0.5  0.5  0.4  2.4  0.0  0.0  

Newspaper Article 1.1  1.1  1.3  0.0  0.0  8.3  

Feature on TV 2.3  2.6  0.9  4.8  0.0  0.0  

Radio 1.1  1.3  0.9  0.0  0.0  0.0  

Travel Fair 2.6  2.5  2.2  2.4  6.3  16.7  

Advice from Friends/Relatives 32.1  32.7  32.0  19.0  43.8  16.7  

Travel Agent 7.9  7.8  8.4  11.9  6.3  0.0  

Tour Operator 0.7  0.7  0.0  2.4  0.0  8.3  

Travel Brochure 3.7  3.9  2.7  7.1  0.0  0.0  

Tourist Board 0.9  0.6  1.3  4.8  0.0  8.3  

Other 8.9  8.8  9.8  4.8  18.8  0.0  
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SECTION 2:  LENGTH OF VISIT AND EXPENDITURE DETAILS  

LENGTH OF VISIT 
 

The average length of stay of visitors was approximately 7 nights.  Europeans and      
Canadians stayed in the Islands for a longer time or an average of 8 nights.  The Americans 
stayed for an average of 6 nights. 

 
Tourists who visited their friends and relatives and celebrated occasions in the Islands 

stayed for an average of 13 nights.  On the other hand, lovers of diving and water sports  stayed 
for about six days in the TCI. Persons that came for vacation/ pleasure stayed for 6 days on   
average 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

7

6

8

8

6

6

0 2 4 6 8 10

All

USA

Canada

Europe

Caribbean

Rest of the World

Chart 8. Average Length of Stay of Visitors by Purpose of Visit: March 2011 

Chart 7. Average Length of Stay of Visitors by Country of Usual Residence: March 2011 


